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6 Capitals (6Ks)

1. 9 Uaanttuu

capital intensiveness

2. T of the Nation Creative Economy
3. ﬁq‘iﬁ'ﬁim‘b}m"l Creative-driven Industries |
s an o o Natural Physical ﬁ
4. MWEAURSUNEIAN AL Canita 2y
= K led Based E
5. NN15NSEANLLALIS NS Ny (PC) i T T
a a P CUItL,"aI ICT-driven Industries ||
6. QSnQﬂqﬁwuw > Capital
CC
7 ﬁﬂqﬂﬁl'c’lﬂ‘a‘ﬁ‘ﬂd Social ( ,) Human R&D-driven Industries I -
8. AaUn1suamna 39 (HC) 2 2
9. NAUARI] Old Economy

capital intenseness

10 YUHNALASZURONSSH

Differentiated Assembly [

-driven Industries

1

Non-differentiated Scale ' [ 1]

11 N1SVNBINLTS

ARNULTTH Financial Capital (FC)

12 NISUNNSURU INg

-driven Industries

13 aNW15Lng T | 1
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ATHENAANETTA” Ad WhRANsfuRGauAsHIiaUuuguIeansdesdianud (Knowledge) nsnmn (Education) n1s
& - - 1 d o .: - !
a519859A0U (Creativity) wazmslimind@unsiloyan (Intellectual property) AvianlenfunugN1eTRLEsH (Culture) 3dy
auANIIaIdIAN (Wisdom) uasialulatiuinnssusduluid (Technology and Innovation)

Thailand 4.0
(Smart Industry + Smart City + Smart People)

Thailand
. 30 !
I
Light i N | :
Agriculture Industry Industry : Creativity + Inpovatuon :
Low wages Advanced Smart Thailand ,
Machine ' :

37 : AINUAMENIIUNITWRIUINISLATHINALAZHIANUVIYIA



Jsewndlne 4.0 nsauLuAnUsZIWAlng 4.0

Thailand 4.0 : Transformation

e I

* Food, Agriculture and * AgriTech

Bio Technology * FoodTech
* Health, Wellness and ¢ HealthTech Fall within scope
Biomedical Technology of

« Smart Devices, Robotics * RobotTech

and Mechatronics Digital .
B « FinTech Manufacturing
* Digital, 10T and . EdTech Platform
Embedded Technology . eMarketplace
« eCommerce and
* Service enhancement )
* DesignTech Smart City
b Creative, Culture and . Lifestyle Business Platform
High-Value Services e TravelTech

Source: NSTDA, adapted from “Thailand 4 0% by Dr. Suvit Maesincee




nsauLLLIAnUsEWAlNe 4.0

Jszwndlneg 4.0

Thailand 4.0
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§ Trade & Services 4.0 T}
-~ for Thailand 4.0 N

ms#na:udmsvaous:inalneluga 4.0
Trade 4.0

NMISAMUILFUMILAzUSNIS UUSIUUNMISA1EDAS8:
(Smart Trade Platform)

Services 4.0
usanssugaonmsuinising
(Innovative on Thai Services)

!

"o

"

anwdaadwassa Scuusssu inaluladadaoa
uSanssu inalulagédosa osuniuazncwidn  msimmsuuvy (CAcatmit) (Cuttural) DigiatiecaRotaEy
(Innovation) {Digital Technology) (Emotional) 1Ewsuuau
(Borderless)

wmnasgwu (Standard) AWATAINNOMSM wmasgwu (Standard)

(Trade Facilitation)

uanawns (Human Resource)
ua:qus:znaums (Entrepreneur)

Raloveomsduindouds:inslnalRysdmsiuazusms 4.0

Sufficiency Economy Inclusive
KANMSUSBIUIUOIIASUEIOWDINED msddousouyaonnmadou
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Thailand 4.0 : New Growth Industry

Smart Food
Factory

Smart (" Telemedicine

~ Smart : SHedlth N o s
i e — Medical
Tourism o 2 ST
- - Thailand 4.0 gy nealtn Aggllpess
- Life Style Driven by | : Vs

T e Industry 4.0

Digitalx

e

Education
Technolog)

Source: NSTDA
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think with Google

00d Trends
2076

Food With a Traveling
Function Through Taste

FOOD-LIKE DRUG-LIKE
NUTRACEUTICALS
oTC/

SUB-SEGMENT | Everyday Food Organic Food Bl oI onval Functional Nutritional i Prescription
Ecod Supplements Medicines

lNUCla1OEIUUIWS[aﬂUEI’IEIC‘DCT]UﬂSJlEIC—IUﬂ’IW qu
wall UU 63 mwsauwonmuaumuu—&samq

fian : Google | Food Trends 2016
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% "A very good restaurant in its category”
% % "Excellent cooking, worth a detour”

QB % gB "Exceptional cuisine, worth a special journey"”
P

10

Worid Tourism Organization

COUNTRY

2NN

N WN B ~I~I 00 00D DS
ME & -

{ Global Report on
Food Tourism

= il - ¢
aaanpNNDOIN



Jszwndlneg 4.0 Tourism Trend

Health and
Wellness

Educational
Tourism

Slow Travel
onTrain/ ()

Genealogical
Tourism

Volunteer
Tourism

Travel

NN
3. Growing middle
class

‘Feel Young’
Soft
Adventure

Bucket List
O Travel

L ¥e'

e L
1. Silver hair
tourists

K]
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Smart Farming

FUTURE FARMS

small and smart

FARMING DATA

The farm generates vast quantities
of rich and varied data. This is stored
in the cloud. Data can be used as
digital evidence reducing time spent
completing grant applications or
carrying out farm inspections saving
on average £5,500 per farm per year.

TEXTING COWS

Sensors attached to livestock
allowing monitoring of animal
health and wellbeing. They can
send texts to alert farmers when

a cow goes into labour or develops
infection increasing herd survival
and increasing milk yields by 10%.

SURVEY DRONES

Aerial drones survey the fields,
mapping weeds, yield and soil
variation. This enables precise
application of inputs, mapping
spread of pernicious weed
blackgrass could increasing
Wheat yields by 2-5%.

fian : http://www.nesta.org.uk/sites/default/files/future_farms_infographic_precision_agriculture.jpg

FLEET OF AGRIBOTS

A herd of specialised agribots tend
to crops, weeding, fertilising and
harvesting. Robots capable of
microdot application of fertiliser
reduce fertiliser cost by 99.9%.

GPS controlled steering and

optimised route planning B,
reduces soil erosion,

saving fuel costs by 10%.

SMART TRACTORS %
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Asia and the Pacific

HUMAN CAPITAL INDEX
2015 RANKINGS, ASEAN Rank  Country Score
The Human Capital Index measures how nations develop and
deploy human capital and tracks progress over time, It evaluates
the levets of education, skills and employment available to people 5 Japan 82.74
Coves 4 ceonmie, FepRenting 92% of e WONTS ROIE 9 New Zealand 81.84
me%ofmgmsdonmk%d'maanfthﬂ?dm.lhe i ’
Wehan Ol Sverage SR Ol OTES, e anae 13 Australia 80.22
RA2N4K = ;;:;c:;; s;gnles Z:IIIed employment share 24 Singapore 78.15
46  Philippines  71.24 30 Korea, Rep. 76.84
52 | Malaysia | 7024 oot .
57  Thailand 68.78 - o 46 Philippines 71.24
gg s gggg y ™ oo 51 Mongolia 70.75
97 | Cambodia | 5855 ':z;m 52 Malaysia 70.24
‘33 m‘mr 5526;76 : 57  Thailand 68.78
o < Sngapore Phiippises Thalland  Vietnam  Indonesia Wamw Lao POR urnom 59 Vietﬂﬂ]'n 6848
60  SriLlanka 68.19
Uszmdlnededinuuyud (Human Capital) fgaluses 64 China 67.47
= = v Yy o Y 69 Indonesia 66.99
NVANBUTLNA F95192AD A TUNITNAUIN LYW T :
. q 9 80 Iran, Islamic Rep. 63.20
AIA1TNTT UUILNBUAIY TinweNazauun m'mf:fm'm 87 Bhutan 61.11
o - A 97 Cambodi 58.55
FI1Uey Uszaunsal ANUREINEY AMUAREI19ETSA —

R o e 4 de o 99 Bangladesh 57.62
AADAIUYABNATN LAZNINYAUFIUYAARDUNIUADY 100 India 57.62
Ll @19 duwusaiwdlruyaraludeau n1slasunis 105 Lao PDR 26.16

N . . 106 Nepal 55.77
gausulunInag Wuny 112 Myanmar 52 97

fian : World Economic Forum (2015) 113 Pakistan 52.63




Jszwndlneg 4.0

n1staslomsnddumedgyan

Priority Watch List

° Algerla. e Barbados ® Jamaica
e Argentina e Bolivia ® Lebanon
e Chile e Brazil e Mexico
e China e Bulgaria e Pakistan
e India ® (anada ® Peru
e Indonesia ° Colomb‘ia ° Romania
: o Kuwait ° Costq Rn:a | e Switzerland
Special 301 Report - e Dominican Republic e Turkey
. ko ® Russia ® [Fcuador ® Jurkmenistan
Orric of the UNITED STATES Taans RepmisintaTiv e [hailand e Egypt e Uzbekistan
e Ukraine e Greece e Vietnam
e Venezuela ¢ Guatemala
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