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ASEAN Preparation Roadmap for an ASEAN Community 2009-2015

ROADMAP %84 ASEAN Community ugauvas AEC Hudl 4 Uszifiundnie
A. Towards a Single Market and Production Base
A1l. Free Flow of Goods
A2. Free Flow of Services
Roadmap for A3. Free Flow of Investment
an ASEAN Community Ad. Freer Flow of Capital
2009-2015 A5. Free Flow of Skilled Labour
'] Aé. Priority Integration Sectors
AT. Food, Agriculture, and Forestry
B. Towards a Highly Competitive Economic Region
B1. Competition Policy
B2. Consumer Protection
B3. Intellectual Property Rights (IPR)
B4. Infrastructure Development
B5. Taxation
B6. E-Commerce

C. Towards a Region of Equitable Economic Development
C1. SME Development
C2. Initiatives on ASEAN Integration (IAl)
D. Towards Full Integration Into the Global Economy
D1. Coherent Approach towards External Economic
Relations and Enhanced Participation in Global
Supply Networks



ASEAN Preparation ASEAN Socio-Cultural Community Blueprint

ROADMAP 489 ASEAN Community Tugauwas ASCC Tufl 6 Usuiunanae
A. Human Development
Al. Advancing and Prioritizing Education
A2. Investing in Human Resource Development
ASEAN Socio-Cultural A3. Promotion of Decent Work
Community Blueprint Ad. Promoting Information and Communication
Technology (ICT)
Ab. Facilitating Access to Applied Science & Technology
(S&T)
A6. Strengthening Entrepreneurship Skills
AT. Building Civil Service Capability
B. Social Welfare and Protection
B1. Poverty alleviation
B2. Social safety net and protecting from the negative

impacts of integration and globalization
B3. Enhancing food security and safety
B4. Access to healthcare and promotion of health lifestyles
B5. Improving capability to control communicable diseases
B6. Ensuring a drug-free ASEAN
B7. Building disaster-resilient nations and safer

ﬁm : Roadmap for an ASEAN Community 2009-2015, ASEAN



ASEAN Preparation ASEAN Socio-Cultural Community Blueprint

C. Social Justice and Rights
C1. Promoting and protection of the rights and welfare of
women, children, the elderly, and persons with disabilities
C2. Protection and promotion of the rights of migrant
ASEAN Socio-Cultural workers
Community Blueprint C3. Promoting corporate social responsibility (CSR)
D. Ensuring Environmental Sustainability
D1. Addressing global environmental issues
D2. Managing and preventing transboundary
environmental pollution
D3. Promoting sustainable development through
environmental education and public participation
D4. Promoting environmentally sound technology (EST)
D5. Promoting quality living standards in ASEAN
cities/urban areas

Dé6. Harmonizing environmental policies and databases

D7. Promoting the sustainable use of coastal and marine
environment

D8. Promoting sustainable management of natural
resources and biodiversity

D9. Promoting the sustainability of freshwater resources

D10. Responding climate change and addressing its
impacts

fiun : Roadmap for an ASEAN Community 2009-2015, AseaNP11. Promoting sustainable forest management (SFM)



ASEAN Preparation ASEAN Socio-Cultural Community Blueprint

E. Building ASEAN Identity
E1l. Promoting of ASEAN awareness and a sense of

community
E2. Preservation and promotion of ASEAN cultural
ASEAN Socio-Cultural heritage
Community Blueprint E3. Promotion of cultural creativity and industry
E4. Engaging with the community
F. Narrowing the Development Gap

fian : Roadmap for an ASEAN Community 2009-2015, ASEAN
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ASEA
FORGING AHEAD
TOGETHER

N202

Table 2 — Focus Areas of the ATSP 2016-2025

Within the NTOs Purview Beyond the NTOs Purview
- marketing and promotion - travel facilitation
» product development/standards - safety and security
* human resource development « connectivity and infrastructure
* tourism investment * responsiveness to climate change

* quality tourism

» sustainable growth and development
(including inclusive tourism development)
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ASEAN Tourism

Strategic Plan
2016-2025

ASEAN Strategy

“By 2025, ASEAN will be a quality tourism destination offering a unique, diverse ASEAN
experience, and will be committed to responsible, sustainable, inclusive and balanced tourism
development, so as to contribute significantly to the socio-economic well-being of ASEAN people”

Strategic
Directions

Strategic Action Programs

SD1
Enhance competitiveness of
ASEAN as a single tourism
destination

1.1 Intensify Promotion and
Marketing

1.2 Diversify Tourism Product

1.3 Attract Tourism Investments

1.4 Raise Capacity and Capability
of Human Capital

1.5 Implement and Expand ASEAN
Tourism Standards for Facilities,
Services and Destinations

1.6 Implement and Expand
Connectivity and Destination
Infrastructure

1.7 Enhance Travel Facilitation

SD 2
Ensure that ASEAN tourism is
sustainable and inclusive

2.1 Upgrade Local Communities
and Public-Private Sector
Participation in the Tourism
Value Chain

2.2 Ensure Safety and Security,
Prioritize Protection and
Management of Heritage Sites

2.3 Increase Responsiveness to
Environmental Protection and
Climate Change
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ASEAN Preparation

ASEAN Tourism 40% -

Strategic Plan 350 -
2016-2025

Figure 2 - ASEAN Tourism Share to Global and Regional
International Visitor Arrivals

30% -
25% -
20% -
15% -
10% -
0% -

Share to Global Arrivals

®2010
=2014

Share to Regional Arrivals

Source of basic data: UNWTO Highlights 2015 Edition

Table 1 — Forecasts of International Arrivals to Southeast Asia in 2020, 2025 and 2030

Projected Growth Proiecti
. : rojections
in Arrivals
2010-2020 | 2020-2030 2013 2020 2025 2030
World 3.8% 2.9% 1,087 1,360 1,569 1,809
Asia and Pacific 5.7% 4.2% 248 355 436 535
Southeast Asia 5.8% 4.3% 102* 123 152 187
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ASEAN Tourism ENSROCN

Ministers

ASEAN Tourism

Strategic Plan
2016-2025

(Hiver ASEAN bodias

(DGICM, SEOM, STOM,
SLOM, SOMHD, CCS,
EC1 C0C)

Internabonal Organizaions

ASEANTA

Oiher Partners

.

ASEAN

SEAN NTO=
Secretariat ASEAN NTO

-

<= Southeast Asia @

Project Team Led By NTO of Progect Team Lad By NTO of
Couniry Coordinabor Cioeniry dinator
{comprising of public and private [comprising o

techmcal representalives) technical repress

Figure & = ATSP 2016-2025 Implementation Arrangements
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Tourism is making significant contributions to the socio-economic well-being
IMPACT of the ASEAN people

ASEAN Strategy

ASEAN is a highly competitive quality tourism destination offering a unique, diverse
OUTCOMES ASEAN tourism experience, with a strong commitment to a culture of responsible,
sustainable, balanced and inclusive tourism development.

INTENDED

Highly Strong Developed | Well Seamless | Strong local Safety and | Well-
rarcer | diversified public and and d““-'“:'i'-‘j movement | community security of managed
ourpurs | and private recognized ;':;"“ " of tourists | participation Sourkcts tourism
attractive as a quali A heritage sites
. sector quality | gestination prioritized ¢
tourism . destination | jnfrastructure
destinations | 'Nvestment
in tourism

T 1 1 T 1 1
| 1 | | |
Actions m‘ m' tourism t::ﬂ'lﬂﬂ sndespand  TOTwesewm mwﬂ m"""" q-—-::- mﬁ"‘"m
and and investments Capabiityof  MINdNE T coinecowity | FGRATON secoprcsssos protection and
Activities Madkating TooUC human for acBtIEL.  posrcnonsnd  and destination = vouwtmwie  management of

capital rvcemend  dmmecees  jafrastructure e heritage stes
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€©) AMAZING ASIA.AMAZING ASEAN. I

people GDP

(mearty 30% of China's)
ASEAN is nota ¥
Southeast Asian EU EU is about limiting national sovereignty and obliging compliance with
and never wants to be: directives determined by Qualified Majority Voting (with some opt-outs) The ASEAN way:

v Legally-binding
decisions on
members, yes. But
based on unanimity.

BUTIT
DOESN'T
STOP
THERE...
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ASEAN BUSINESS OPTIMISM INDEX

The first regional metric and leading indicator
of business confidence for Southeast Asia

ASEAN-6
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dus-:AuIBgu 2558

ASEAN Community - One Vision, One Identity, One Community

Ussnaumsidona:
ANUUUAIDNITEU
(APSC )

UssmAuiAsuia
Nvsu
(AEC)

ASEAN Community 1Jun1s
FIUNFUNLATHFAIVRIUTENA
lupfinnaeenziusaniesla
srumsiu 10 Ussmaia iy
Nufiasughafifinnuadesiang

A15AIAUAILAZUSNITIENINNNY

Ussnavdnuna:
Jouusssuoudsu
(ASCC)

ASEAN VISION 2020 | 3 Pillars of ASEAN Community

ONE VISION, ONE IDENTITY, ONE COMMUNITY

ASEAN Community

ASEAN Political-Security ASEAN Economic ASEAN Socio-Cultural
Community Community Community

* ASEAN Ministerial * ASEAN Economic * Culture & Arts
Meeting (AMM) Ministers (AEM) « Disaster

* ASEAN ional » ASEAN Free Trade Management
Forum (ARF) Area (AFTA) « Education

« Defence * Energy * Environment

* Law « Food, Agriculture & * Haze

* Transnational Forestry * Health
Crime * Finance * Information

* Investment * Labour

* Minerals * Rural Development
*» Mekong Basin & Poverty
Development Eradication
Cooperation « Science &
» Transport Technology
» Telecommunication » Social Welfare &
&IT Development
* Tourism « Women
* Youth
Sectoral Bodies
under the Purview
of ASEAN Economic
Ministers

ASEAN Political-Security TN VRN ASEAN Socio-Cultural
. Community Blueprint Community Blueprint . 3| Community Blueprint

ﬁm : ASEAN Secretariat



ASEAN Preparation ASEAN | The Biggest Trading Zone

a ~ A 0 & =
Q&lﬂ']ﬂmwﬂuﬂa’m L‘U‘NVI‘U\‘IGL‘U

ASEAN-CHINA

gmafddnenmaniigalu W) Ceembmmayiaon . W I e
o o A o ' = Total trade value US$200 billion = l%oi?;(lja?tion: €77 million
‘U"DQU‘IJLuaﬁﬁ]’]ﬂuﬁl’m%uﬂ’igﬂ’]ﬂi i ' - S rilli ' m Total trade value: $234.47
s h b billion (2008)
U1INAINII 500 d1uAu : ASEAN-SOUTH KOREA

m Accord enforced: June 1,
2007 (except Thailand)*

m Population: 599 million

* m Total trade value: $71.8
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South Korea FTA since

3 January 1, 2010.
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From January 1, major trading

Lﬂiﬂﬁﬁﬂiﬂﬂu'\ﬂﬁu partners such as Japan, China, South
&9

Korea, India and Australia-New

Zealand, who have already formed a
free trade agreement (FTA) with
Asean under the Closer Economic
Relationship, will enjoy zero tariff on

199 ‘c’j’]ﬂﬁ’gﬁuaq Lﬂjﬂﬁﬁﬁ]‘{jaq goods traded via the Asean Free Trade otal tr;d;:va,ué: $4'7.‘8

Area (Afta). This is how all concerned

countries will benefit from Afta: billion (2007)

UEU1ANDNTIULYIN LAY
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ASEAN Preparation ASEAN & the world

'~'~ﬁ J' :I
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= AEC (Organization Structure)

ASEAN ASEAN-X (read as ASEAN minus X)
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ASEAN Strategic Issues

@

Single market and
production base

1.1 Free flow goods

1.2 Free flow services

1.3 Free flow investment

1.4 Free flow capital

1.5 Free flow skilled labor

1.6 Priority integration
sectors

1.7 Foods, agriculture,
and forestry

2 3

Competitive Equitable economic
economic region development

2.1 Competition policy 3.1 SME Development

2.2 Consumer protection 3.2 Initiative for ASEAN
integration
2.3 Intellectual property
rights (IPR)

2.4 Infrastructure
development

Single market and
production base

fiun - http://investasean.asean.org/files/images/aecpic.jpg

Equitable economic
development

@

Integration with the
Global economy

4.1 Coherent approach
towards external
economic relations

4.2 Enhanced
participation in
global supply
networks

Competitive economic
region

Fully integrated region in
the global economy




ASEAN Preparation ASEAN Key Deliverables

e 83.8%
90% —/ *as of Dec 2014
80% +
70% ' S
60% / L — -
iﬁ __,ff B Ongoing
10% 4+ | I W Implemented Ahead
2 08 _/ B Mot Implemented
10% - ® Fully Implemented

098 | . 1 -17
Single Market Competitive Equital:nljﬂ_ !n_tegr'atiﬂn .'J-IJ.“IJF..’.'
& Production Economic Economic into the | p-
Base Region Development Global
Economy

Source : ASEAN



ASEAN Preparation ASEAN Connectivity - Tourism Industry

D 2013 201
ECF%@IC Country/Economy Hank/140 SCore Hank/139
A Switzerland 1 5.66 1
The Travel & Tourism Germany 2 5.39 v,
Competitiveness Austria 3 5.39 4
Report 2013 Spain 4 5.8 ;
Reducing Barriers to Economic Growth and Job Creation urﬁtE{I mnmnm 5 E-H ?
United States (i 5.32 6
France 7 5.31 3
Canada B 5.28 9
Sweden g 524 5
Singapore 10 5.23 10
Australia 11 817 13
New Jealand 12 517 19
MNetherlands 13 5.14 14
— "M 4 |
Hong Kong SAR ontenegro 0
loeland Qatar 41
Finland
Poland 42
Belgium
breland Thailand 43
G Mexico 4
China 45

flun : WEF



ASEAN Preparation ASEAN Connectivity - Tourism Industry

SR, 1. Policy rules and regulations
__ “" 2. Environmental sustainability
The Travel & Tourism 3. Safety and security
Sgg“opr?‘z'%‘{%"ess 4. Health and hygiene
o 5. Prioritization of Travel & Tourism

6. Air transport infrastructure

7. Ground transport infrastructure

8. Tourism infrastructure

9. ICT infrastructure
10. Price competitiveness in the T&T industry
11. Human resources
12. Affinity for Travel & Tourism
13. Natural resources
14. Cultural resources

flun : WEF
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_ 1,000,000
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ASEAN Connectivity — Tourism Industry

LIPS a
. .,.t. oo o8
@ .‘ .\m
e Thalland
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.\. ' WORLD

The ASEAN Travel & Tourism
Competitiveness Report 2012

| ;
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World Tourism Organization

6%

OF WORLD'S

EXPORTS

|"I;” 417} Intemational tourist arrivals (TA): 1087 million
"W Intemational tourism receipts (ITR): US$ 1159 bilion

INTERNM]I]NAL TUURISM

1 » o
MIDDLE EAST YlFd.
MA:52mmiion 5%) %, " P
MRATuss b aos) | == - -

Share i the world (%)

§iun : World Tourism Organization
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World Tourism Organization

International Tourism

1 United States 126.2
2 Spain 56.3
3 France 53.6
4 China 50.0
5 Macao (China) 43.7
6 Italy 41.2
UNWTG 7 Thailand 33.8
g Tourism Highlights 8 Germany 38.1
" . W VS T W B R P— N aT oW
Fou;ush
|_1.sbn =
i
,‘g bt H Africa abn |
. 8 1200 B Middle East
.-'-3 1000 ‘ B Americas
E ‘ ‘:sia and the Pacific '9‘0“‘“— —
3 800 i
E 600 -
§ 400 -
200 -
4950 1960 | 1970 1980 1990 2000 2010 2020 2030

§in : World Tourism Organization

i

9.2
-6.3
-2.2

3.2
13.7
-4.2
24.4
-1.9

3.3
16.2

7.4
4.8
3.3
18.1
6.6
24.4
8.1
121
17.7

9.2
1.5
6.0
0.8
13.2
3.8
26.7
6.3
4.8
15.8

3.9
1.3
1.4
18.1
31
231
4.5
13.2
17.7

MRA

[Data as collected by UNWTO May 2014)
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Healthy lifestyles
are behaviours
and social 72

practices [ Erercise \
conducive to | Regularly |
good health that
are adopted by
individuals but

reflect the values

and identities of [ ¢

the groups and Stress
societies in which

they live. To

enjoy healthy

lifestyles, people
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Strategic
Direction 2

ASEAN MUTUAL RECOGNITION ARRANGEMENT
ON TOURISM PROFESSIONALS (MRA)-
HANDBOOK

Strategic Action
2.2

Strategic Action
2.3

and skill development

MRA

= Strategically increase the quality of services
and human resources in the Region

« Develop a set of ASEAN tourism standards
with a certification process

* [mplement the MRA on ASEAN Tourism
Professionals and its requirements

* Provide opportunities for inceased knowledge

32 Job Titles - Six Labour Divisions

v v v v v v
Oosééii?:fs;%': HOTEL SERVICES ___TRAVEL SERVICES
ASIAN NATIONS Food and
House Food Travel Tour
Keeping Production Beverage Operation
Service
Front Office Executive Executive i General Product
Manager Housekeeper Chef et Manager Manager
Assistant Sales &
Front Office Laundry F&B Outlet
Demi Chef General Marketing
Supervisor Manager Manager Manacis i
. Floor - Senior Travel Credit
Receptionist 8a o Commis Chef| Head Waiter Consltant Ma ;
Telephone Laundry Chefde Bartandsr Travel Ticketing
Operator Attendant Partie Consultant Manager
Room Commis
Bell Boy a it P Waiter Tour Manager
Public Area Baker
Cleaner
Butcher

i : ASEAN
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c°mtency The skills,
s >  Standards < e OIS0 2
attitude required to
(ACCSTP) | doajob
Process tojudgeif
> (c ATP) d required skills,
knowledge & attitude
Learning Strategy How do we help
~ & Learning <« . peopl? to get the
Material (CATC) skliis and
| J l knowledge
System for
Qualification ’ L racnonition of
Frameworks | competency

flan : ASEAN
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1.5 Benefits of MRAs

For governments, MRAs ensure commitment and agreement to international trade, and
encourage the sharing of good practice and information between partners. This can lead

to:

« Reduced costs;

+« [ncreased competitiveness;

* |ncreased market access; and
e Freer flow of trade.

For tourism professionals and the industry, MRAs provide the following benefits:

« Facilitate mobility of tourism professionals based on the tourism competency
qualification/ certificate

e Enhance conformity of competency based training/education

 Recognise skills of tourism professionals

e |mprove the quality of tourism human resources (graduates are ready to work in

the industry)
« Enhance the quality of tourism services.

flun : ASEAN
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The MRA for tourism professionals has been a coordinated and managed process
since 1999 when the ATFTMD was formed and has taken a logical approach to

ASEAN MRA on Tourism

development.

1999 - lﬂl?g];n D;zzlnp
Fn;r::;;:gaf ASEAN Tourism
Curriculum

2007 - Develop
ASEAN Common
Comptency
Standards for
Tourism
Professionals

2010 -
Establishment
of ATPMC

2013 - Training
of Trainer
Program

continues

2014 - Soft
launch of
implemtation
of MRA - TP

Figure 7-1: Process of MRA - TP Development 2005-2015

The 13th ASEAN Tourism Ministers’ Meeting in January 2010 endorsed “MRA Follow-
up Implementation Requirements” including capacity development for members of
related organisations under the MRA at regional and national levels.
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1.5 Benefits of MRAs

For governments, MRAs ensure commitment and agreement to international trade, and
encourage the sharing of good practice and information between partners. This can lead

to:

« Reduced costs;

+« [ncreased competitiveness;

* |ncreased market access; and
e Freer flow of trade.

For tourism professionals and the industry, MRAs provide the following benefits:

« Facilitate mobility of tourism professionals based on the tourism competency
qualification/ certificate

e Enhance conformity of competency based training/education

 Recognise skills of tourism professionals

e |mprove the quality of tourism human resources (graduates are ready to work in

the industry)
« Enhance the quality of tourism services.

flun : ASEAN
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TARIFES |
Non TARIFFs & ™= B TRADE
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ASEAN Preparation ASEAN Economic Structure

INFLATION

by End of Period 2011 & 2015

Economic Sectors

[Aseasws=uuAsugnoius=nAadouy 2011

ansaumalusaud
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|
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ASEAN Economy Comparison

ASEAN ECONOMY

€T <~pocffl=1-=

The combined economies of
ASEAN make it a major
economic power
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ASEAN Preparation ASEAN Competitiveness
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INFRASTRUCTURE v To Japan

Extent fo which basic, fechnological, scientific and human resources meet the needs of business -

East-West Economic Corridor

Da Nang
* LA A B B B B N N
Dawei
nam
3 Minh
To India .
L4
Southern Economic Corrldorl ‘.0'
o 4
* .
o t o
& . Brunei o
,+* Malaysia :
- - "' .‘
e
$ ®

. . - LA
The arows pointing toward e v
Japan and India indicate the % T
aim to strengthen . : p
connectivity not only within ': d . P A
ASEAN, but also with Japan, \ Indonesia o
India, and other countries
outside the region.
Land corridors Ocean corridors
L ________________________________________________________________|
Land corridors  Under construction Ocean corridors  Improvement required,
East‘West Economic Corridor Connects Da Nang and Connects the major cities of Malaysla, Singapore,

Mawlamyaing. Indonesia, Brunel, and the Philippines
Southern Economic Corridor Connects Ho Chi Minh and » ’ e
Dawel.

Improvement of highways, intemational bridges, motorways, ports, Improvement of ports, industrial devdopment around ports, energy,

etc ICT improvement, etc.
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ASEAN’S INFRASTRUCTURE NEEDS

[ roads - ASEAN 1S
SEANNEDS S W prefliene
%'{?EGRI%'I l;rLllng H rover THAT AMOUNT

FOR INVESTMENTS L) clean water supply INFRASTRUCTURE

other critical
infrastructure BOTTLENECKS

~TO KM ¢ 1,000 -- - 200 KM < 1 000 --
OF RDADS - PEDPLE OF ROADS PEOPLE

ASEAN economically advanced countries

GROWING INFRASTRUCTURE NEEDS IN ASEAN

ASEAN countries are expected to experience double-digit growth within the next 10 years, coupled with robust GDP in-
crease. With the growing middle-class pushing for better infrastructure and improved governance, an estimated USD60

billion a year will be needed to fulfill infrastructural needs. How can the public and private sector work together to cata-
lyze this expansion, and what initiatives should be put in place?

A =5 @ B A

POWER ROADS WATER & SANITATION PORTS RAILWAYS AIRPORTS
USD228bn USD128bn USD26bn USD33bn USD119bn UsD16bn

Source: ASEAN's half a trillion-dollar infrastructure economy, Goldman Sachs, 2013
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whliuiwulhsAwndatiam3udanu
Average mobile phones per person
KUIL @ INSa9/AU

J 3

2006 2009 2012

96 | www.facebook.com/ASEAN ONA

2015

801-1,200 [N
1,201-1,600

ASEAN toward Digital Economy

phones DENSITY

iwulnsAwndaiia da Us=a1ns 1.8ee AU
Number of mobile phones per 1888 population

| ALY 1RS84 (PHONES)

1,601- 2,000

Filn: ASEAN Community in figure 2811 page 44
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Workforce of the Future

ASIAN MINIMUM WAGES

As of May 1 thes year, workers in Asia enjoy higher mmimum wages
compared with the rates in January 2012,

Increase
+0% +23% +13% +18% -sa'.-‘ +0% -T'i +85" +l?' «78%
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LG #2005 §2010 1§ 2015
rie FUTURE [ EC g e, e
uwbuusaauluauan M 224

MLUTU: @UAU [Million people]

BRUNEI b
" SINGAPORE ™
LAOS _

MALAYSIA_

|
olN

== =ED
wtimirisrs ASEAN DNA
U1 : International Labour Organization - Labour and Social Trends in ASEAN, 2010
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Asia’s Demographic Divide

Expected labor force growth 2010-'20 2010 labor force, ages 15-64
Philippines [N 313% R 375 milion
sivore [N 22 |27

Malaysia _ 18.7 I 11.6

Indonesia - 11.2 _ 112.7
Vietnam - 10.2 - 50.2

Myanmar [ 10.0 272

Thailand [ 7.6 376

Sources: World Bank; U.N.; Bofa Merrill Lynch Global Research; International Labor Organization

fiyn : Pasadilla (2011); World Bank Data on Bilateral Migration and Remittances.
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Agro-based
- Priority Integration Sectors
Air transport Greater public-private sector consultations and progress in the

. tourism sector - ASEAN is implementing various measures under

the priority integration sectors. ASEAN Economic Ministers have had
consultations with private sector representatives on the textile and

. apparels, and automotive sectors. Significant progress has been made in
Electronics the |2 priority integration sectors that ASEAN has identified to serve as
a catalyst for economic integration in the region:

ICT
Eisheries waLdunisisenissaungunisaniuluyssyvinue ey wiay
Y < = a 1 = 1 Y a
Healibean Ussinalamuyauiaziaasluanamvinssudnegnasdaglin
U LU U
Uszleviungiinie lasdidannassaunuinaziaesiu
L»-.@ ‘.LS.::A!\C—:SJ o g é’ L 1 Y a
= AAYAFMNTTUIUAULSNNNGY 12 gREMNTIN dUATEINALYLAA
Rubber-based nsUsuAtegannntugaamnssamanll Feanduazdosdinisss

w3BuNAMNNIaN luausulugaa N ITUWEAIY IDT895U

n1svenefasalulusunan

fiun - Moving forward with the AEC, SCB EIC analysis, February 2011
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PISA 2012 Results

in Focus
What 15-year-olds know
and what they can do

with what they know

ASEAN People Competency

Programme for International Student Assessment (2012) "%
(OECD members as of the time of the study in boldface)
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CORRUPTION |
PERCEPTIONS

INDEX 2013.

ISR
L s,
Denmark 91 55
New Zealand a1 40
Finland 89 .
Sweden 89 LEl Malaysia 50
Norway 86 "8 Brunei 60
Singapore 86 m Philippines 36
Er7Y Thailand 35
Bl +iong Kong = m Indonesia 32
18 Japan 24 m Vietnam a1
19 | United States 73 m LA e
' Myanmar 21
Taiwan 61 Y Cambodia 20

Source : Transparency International



ASEAN Preparation ASEAN Transparency

Body

D1. Global Environmental Issues Thailand AWGMEA
D2. Transboundary Environmental Pollution [separate institutional

(Transboundary Haze Pollution & Hazardous Waste) mechanism under AATHP]
D3. Environmental Education & Public Participation Brunei AWGEE

Darussalam

D4. Environmentally Sound Technologies Malaysia -
DS. Urban Environmental Management & Governance Indonesia AWGESC
D6. Harmonisation of Environmental Policies and Database ASEC -
D7. Coastal and Marine Environment Viet Nam AWGCME
D8. Sustainable Management of Natural Resources & Biodiversity Thailand AWGNCB
DS. Freshwater Resources Philippines AWGWRM
D10. Climate Change Thailand AWGCC

Source : ASEAN, Environmental Issues and Challenges towards Sustainable Conservation in ASEAN
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