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Thailand’s Cluster Vision: World Leader in Niche Markets
Selected Niches

- EO0: » Important sector with declining world market position
Kitchen of the " , ,
» Insufficient value chain presences and lack of brands key issues
World
Fashion: » Three (Textiles/Apparel, Jewelry, Leather) important sectors with
Asia Tropical declining world market share and few linkages
Fashion » Insufficient value chain presence and inconsistent policy key issues
T?unsm:, = Important sector with potential for significantly higher value creation
Tourism Capital Y :
. * Lack of shared vision is critical constraint
Asia
T T . Growm_g sector with small world market share moving gradually out of
Detroit of Asi protection
etroit of Asta * Low level of productivity and innovation key issues
Software: » Very small sector of few companies
World Graphic » Uncompetitive business environment and lack of linkage to existing IT
Design Center activities are critical issues

Source : Thailand’s Competitiveness, Michael E. Porter, Bangkok Thailand, 2003
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NO ZERO GOOD HEALTH QUALITY GENDER
POVERTY HUNGER AND WELL-BEING EDUCATION EQUALITY

CLEAN WATER DECENT WORK AND INDUSTRY, INNOVATION 1 REDUCED
AND SANITATION ECONOMIC GROWTH AND INFRASTRUCTURE INEQUALITIES

12 RESPONSIBLE
CONSUMPTION

HE GI_OBAI_ GO AI_S AND PRODUCTION

For Sustainable Development

ANI] COMMUNITIES

1 CLIMATE 1 4 LIFE BELOW 15 LIFE 16 PEACE AND JUSTICE 1 PARTNERSHIPS

ON LAND STRONG INSTITUTIONS FOR THE GOALS

ACTION WATER
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Thailand 4.0 : New Growth Industry

Functional

Smart (" Telemedicine
N\ Health />~ =

T e —

B e - P #ﬁgd:ncal ~
Culture " Thailand 4.0 - p st Mellness

Tech Driven by
77 Movie Industry 4.0

~  DesignTech
<~ Smart o =

Tourism

~Life Style
| Biz

Education
Technology

Source: NSTDA
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think with Google

~00d Trends

2016

Food With a Traveling
Function Through Taste

FOOD-LIKE DRUG-LIKE

NUTRACEUTICALS
Better-for-you : a4 ¥ oIG/
SUB-SEGMENT | Everyday Food | Organic Food y Functional Nutritional Prescription
Food Supplements e aicines

ud

USDA
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iy : Google | Food Trends 2016
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% "A very good restaurant in its category”
% % "Excellent cooking, worth a detour”
% % gB 'Exceptional cuisine, worth a special journey”

CITIES

Worid Tourism Organization

= =N N

WS L
MENS -

i Global Report on
Food Tourism

.....

= - 1§
—===2NNNOTI



n1sUsuAagnanalan wualtavadlanfifgNuRUAINYATEINIS

Health and
Wellness

Educational
Tourism

Slow Travel
onTrain/ ()

Genealogical
Tourism

Volunteer
Tourism

Travel

A X ) ‘Feel Young’
® Soft

wing middle
class

Bucket List
O Travel

a1

)
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small and smart

Jszwndlneg 4.0

SURVEY DRONES
Aerial drones survey the fields,
mapping weeds, yield and soil

FARMING DATA

The farm generates vast quantities
of rich and varied data. This is stored
in the cloud. Data can be used as
digital evidence reducing time spent
completing grant applications or
carrying out farm inspections saving
on average £5,500 per farm per year.

variation. This enables precise
application of inputs, mapping
spread of pernicious weed
blackgrass could increasing
Wheat yields by 2-5%.

TEXTING COWS

Sensors attached to livestock

allowing monitoring of animal —
health and wellbeing. They can

send texts to alert farmers when

a cow goes into labour or develops
infection increasing herd survival

and increasing milk yields by 10%. *

Smart Farming

FLEET OF AGRIBOTS

A herd of specialised agribots tend
to crops, weeding, fertilising and
harvesting. Robots capable of
microdot application of fertiliser
reduce fertiliser cost by 99.9%.

SMARTTRACTORS

GPS controlled steering and
optimised route planning
reduces soil erosion,

saving fuel costs by 10%.

: http://www.nesta.org.uk/sites/default/files/future_farms_infographic_precision_agriculture.jpg
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~ Growth rate per year = 2.8 % #iel |

2555-60, 4.2 % el 2561-70
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Biochemical products/
Bio-plastic/ Bio Materials
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Growth rate per year = 7.8 % #oU 2555-60, 5.1 % #el 2561-70
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Source : @1UNUAZNTTUNTWAIUINTLATUFNILALTIANLWIYIA

gnsAansUsEmaAlng | Country Strategy

UsSns

Yioudien
aruan/ands

MOLERD
foarsuazivsmauinal
UINTIFVAW

Growth rate per year = 6.1% el
255560, 5.2 % el 2561-70
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734,983,227

1,646,681,319

684,948,965

28,395
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Source : Worldometers.info as of 18 August 2017
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ASEAN Priority Integration Sectors

Priority Integration Sectors

Greater public-private sector consultations and progress in the
tourism sector - ASEAN is implementing various measures under

the priority integration sectors. ASEAN Economic Ministers have had
consultations with private sector representatives on the textile and
apparels, and automotive sectors. Significant progress has been made in
the |2 priority integration sectors that ASEAN has identified to serve as
a catalyst for economic integration in the region:

Wardumasanssungunsdriululssvauadeu udas
Uszaldiiuvauiiasaiaslugnavinssusnegflazdaeliiie
Uszlewiiungiinia Tnesidennassauiuiezaesly
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n1sufuRegnannlugaanssumant desndusdesiiniaide
wissunanundeuluduussulugaamnssumant esesdu

n1sveennaluluauinn

iy Moving forward with the AEC, SCB EIC analysis, February 2011



n1sUsuAagnanalan

~

> Agriculture and agriculture
negotiations
> Anti-dumping and rules negotiations

> Balance of payments

> Customs valuation

> GATT and the Goods Council

> |mport licensing

> Information technology products

> Market access for goods and related
negotiations

> Preshipment Inspection

> Rules of origin
> Safeguards (contingency trade
barriers)

> Sanitary and phytosanitary measures

(food safety, animal and plant
health and safety)

> Schedules of concessions on goods
> State trading enterprises

> Subsidies and countervailing
measures and rules negotiations

> Tariffs

> Technical barriers to trade
> Textiles

> Trade facilitation

Source : waww.wto.org

WORLD TRADE
ORGANIZATION

The General Agreement on Trade in
Services (GATS), financial services,
telecommunications, ete. Includes

analyses of service trade liberalization

and day-to-day work on trade in
services in the WTO.

> Services gateway page
> Services negotiations

The Agreement on Trade-related
Aspects of Intellectual Property Rights
(TRIPS Agreement) and related issues
in the WTO.

Intellectual property gateway page
TRIPS and public health and
dedicated webpage for notifications

Geographical indications

Article 27.3(b), protection for plants
and animals, traditional knowledge

and biodiversity

MNon-violation complaints (Article
64.2)

Technology transfer

Least developed countries’ priority
needs

Dispute settlement

> Dispute settlement gateway page

YaNNAINIINITAIVDIB9IANISNI5ATLaN (Trade Agreement)

intellectual property Other topics

> Accessions (goes to “The WTQO"” —

institutional informatien — section of
the website)

> Building trade capacity

> Aid for Trade

> Technical assistance and training

> Integrated Framework

> Standards and Trade Development
Facility (STDF)

> Civil aircraft
> Competition policy

Development

> Electronic commerce

> Environment
> Government procurement

Investment and trade
> Regional trade agreements and

negotiations on RTAs

> Trade policy reviews




n1sUsuAagnanalan #23ldgUn1u | Supply Chain
n1svaulesEndneuIEm dladiawizdiun (Physical Goods Flow) wintlu wadedinsiyaules
v ¥ . - a . . v & A
N9 UYBYAEITHUNA (Information Flow) wazn1si¥aulean1an1sidu (Financial Flow) Adededl
nsimalulagasaumanazn1saasdsianunly a2d2e1%n15US1I5INNI5NY Supply Chain &
UseanSamung ey 1ngaiunsanansandennayaulgananssun1egsnanuaRIn I IngauaIung

Y a 'Y 1 = a a g
HUSLnalaagreiiuszansniwannu

FHY SICAL GOODS FLOW

ﬂ LOGIS TICS SERLVICE FROWIDER i
= | wlhen
=

HME TERIALE E‘” HARUFASTU RER {:/ DISTRIEUJTOR @ FETAILEE CSoOREUMER
o s

SUFFLIER
™ pAtk T ™ EFMH - ™ eann <7

I ZFERSE RELEMLUE, . |
EFFICIERCY, SERWICE GUALITY FREDUCE COST, TIME & ' ey

S CUSTOMER SATISFACTION INUEETHMEMT RI=H



- maviuiaganelan isldnuAasaslan

The Food Production Chain

Distribution

Home

Restaurant
Consumer

Restaurant
Preparation
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CROUTONS
» Argenting, Austrata, Brazl, Canada,
China, France, Incka, Mexico,
Natherlands, Poland, Russa,
Switzerand, Uruguay, USA, Vietnam
- P

LETTUCE
Canada, Chile, Domnican ‘
Republic, Mexico, Peru, USA '

e

The Well-Traveled Salad.

»
Do You Know Where Your Food Has Been?
([ As consumers, many of us fail to recognize that even our
r domestic and local food supplies are part of a global net-
= CUCUMBERS work. The daily activity of consuming food directly links our

h TOMATOES
Canadas, Dominican Republic,
Holband, israed, taly, Mexico, USA

health as humans to the health of crops and produce, food
animals, and the environments in which they are produced.

Canada, Honduras, india,
Mexoo Spain, USA

ONIONS

Canada, China, Germary, India,

LSA
=

Canada, Danmark, Egypt, Germany,
Greece, Israel, Italy, Turkey, UK, USA

g

VINAIGRETTE

)\‘ \: FETA CHEESE
2

%

SPROUTS

Argenting, Brazil, Canacdas, Chile, Ching,
France, Germany, Greece, Inda, Indonesa,

Thailand, Tuniia, Turkey, USA, Vietnam

Italy, Maxico, Morocco, Peru, Portugad, Span,

=

OLIVES

Usa

Greece, Israel, Mexico, Spain,

Argentina, Austraba, Bangladash,

Canada, China, Egyps, Francs,
ndia, Morocco, Nepal, Pakistan,
South Africa, Span, Turkey, USA

MANDARIN ORANGES

israel Mexico, Morocoo, South

7 b <~ ¢
g o .
// "One approach to food safety—bringing together expertise and resources from the dinical, veterinary, wildlife health, INSTITUTE OF MEDICINE
unities—has the potential to reveal the sources, pathways, and factors driving the outbreaks of foodborne illness CF IHE NAYAIN ACAEMES
m&mnmﬁw"l%wmwmbyw'dwﬂ weaw.iom.adu

\ andpc%ﬁvemmemﬁunmmghtheﬁmphoe.
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SEAFOOD SUPPLY CHAIN

TECHNOLOGY

SUPPORT COLLECTION PREPARATION
FOR RESOURCES PRODUCTION/ FROM 15T OF VALUE-ADDED DISTRIBUTION/
MANAGEMENT CAPTURE PRODUCER POINT | PRODUCTS LOGISTICS

ﬂ;ls

Wild capture

: e\, e &

wo— -o'
Consumer

Aquaculture

Retail/restaurant

Ln

ga
w|®
Aquaponics Products from discards
(fish & vegetable)

Large-scale buyers

Manta Consulting Inc., 2013
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Bleu Restaurant
Surdug, Yore 3, 2012
1100 wm — 200 po
701-334.5750

hnclalmnne’s
Friduy, Jore 22, 201
1100 1::0,.-
01-525-0111

europa.eu

EUROPA ~ Topics . Food safety Rizzo’s Diner
'b'm&»,. A‘»ﬁ»'.( 13, 2012
00 e 101-S25-20%%
Alchemy
Trendicy, Fugust 11,2012
(rU')rv- « 70044444

2012/20 13 SR
oy the flavors grown by | B
FODd safety Af]:é\ iA- %outjr\ fmgmrs g ‘ '.;“f;’,f;;
From farm to fork PY@F“W? b‘fr the S
‘IO OL\@‘% U{%WFL\\Q - &u..a--,.’nw.w.q 2042

4,00 pom 100 pm

The EU's food safety strategy:

Elegant Farmer
Sardey, December 1, 2012
) ' 00 yom + T01-324-2221
« covers safe food, animal health and welfare, plant heal
Cheffie’'s Café
Mrordny, Yarsary ), 2015
w00 pm 101-245%-041%

=« ensures food is traceable as it moves from the farm to

50 that trade is not held up and we have choice and va Amerigo

Merdey, Teoruary 4,201
. . . (0D e - T01-Tol- 400D
« applies high standards to food produced inside the EU a
Trolley Stop Market
Mrondiny, Trarch 18, 201>
00 pem - TO1-S2Ue 150
Visit the market Saturdays
April - October

S.Front $t. at GE Patterson,

South Main, Downtown SUBARU.

8 Jim‘Kgras Automotive

mompM}mﬁmu&oi.ow |
|
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FOOD & BEVERAGE SAFETY FOR THE INTERNATIONAL TRAVELER

What’s Safer & What’s Not

Undiean food ond water oon couse ravekers’ damhed and other dseases. Traveiess 1o develcoing

TRAVELERS’ HEALTHx countries are esoecaly Gt s in othenwise haGiihy Odulls, dianhed & rarely sedous O fe-thveatening. bt it Kcoc -,o-—'--_-.c_-_.'.‘.......

e 4 ot Prre—

con cardainly make for an unglieasent i, Take stops to avoid darhea when you trovel,

T — - B RSN
¢ ®
Ny : Pastourized daity
J NN products liko milk

*Dry” 100ds liko
Lrogd of Craockeors

Water, s0das, or sports
drinks that oro bottled
ond segied
{carbonated is sater)

~
Food that is
cocked ond
seived ho!

Mord-cookod |
eggs

Meao! thot is cooked
ail tho woy through

Fruils and
vogotoblos
you have
woshed in
cloon water
o1 poolod

y  yourself

Food from o foctory
300100 POckago or
contoiner




Water
Footprint
Assessment
Manual

Setting the Global Standard

Arian’Y. Hoskstra,

Ashok K. Chapogain,
Maine M. Aldaya and
Measfin M, Mekonnen

Source : insearchofcleanwater

Water Footprint

1 glass of milk 1 cup of coffee
litres ‘ litres litres
Tapple T glass of wine

120

litres —_— litres

litres litres

ndymnsvauaauii silfesdnsiraSulianuhdniv
msu%mﬁﬂmsﬁﬂmﬁﬂﬂsgaw%mwgaqﬂ Tagtawizatingdanis
aruauaugaidsiiintulunszuaunandniuduazuinig
feusadunseuaiinanunislditlunszusunmsuinda
AszUIUNSTIBand “Water Footprint”
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9 Cart @ Er
UserName: Password:
» 9 PLATTS LOG IN Search Platts
BERAN ILL P My Subscription | Register | Contact Us | Forgot Password? | Help Advanced Search

HOME PRODUCTS & SERVICES NEWS & ANALYSIS METHODOLOGY & REFERENCE SUBSCRIBER SUPPORT ABOUT PLA

OIL NATURAL GAS ELECTRIC POWER COAL SHIPPING PETROCHEMICALS METALS AGRICULT

Home | Products & Services | Agriculture Products & Services

Product Finder

Agriculture Prices, Industry News and Analysis Sl oA GOy
Step 2: Choose a Service Type
Platts is your point of reference for global Agriculture markets. Step 3. Choose a Product / Service

%, PLATTS
o

MCGRAW HILL FINANCIAL

Biofuels Sugar Grains 9ND ANNUAL

KINGSMAN /257724
&3\{![!?-‘-‘“ { CONFERENC)

Platts in the Agriculture market September 8-11, 2015 | Miami, FL

We provide the biofuels, sugar and grains industry with critical market news and data, including price
assessments for Biodiesel, Ethanol, ETBE, EU Sugar and more.

Most Popular in Agriculture |§
14 1
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Source : Platts.com



Food Waste | v821%119
Total food waste
along the value chain:

28991915 (Food Supply Chain) 13l
ANE1AYNY Food Loss wag Food
Waste snntuiflasnananufisaluias
Overcired Uneaten Y2IANITUAMNDMNT TananetTuadny

orquality portions and edible = o
standards olate waste carts WdgesEAulan
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THE FOOD THAT GOES STRAIGHT IN THE BIN

BAGGED SALAD TOTAL APPLES TOTAL
B Field losses: 17% WASTE ' M Field losses: 11% WASTE
B Processing losses: 15% =2J M Processing losses: 2%

| B Retail waste: 1% 68% & ' EReillwaste:02%  (CL05
B Consumer waste: 35% \" ~ M Consumer waste: 27%
M Action plan: Buy-one-get-one-free | M Give customers better

deals to be replaced by mix-and-match advice on how to store fruit at home

with other fresh items
=, BAKERY TOTAL GRAPES TOTAL
.. . ‘Z=. MFieldlosses:5% WASTE B Field losses: 6% WASTE
457 4" M Processing losses:14% M Processing losses: 0.5%
] SR " M Retail waste: 4% M Retail waste: 0.5% @
"~ M Consumer waste: 25% B Consumer waste: 17%

= M Fewer products to be displayed. Customers M Conducting trials of new g
to be given tips on how to use stale bread longer-life varieties to reduce spoiling

BANANAS TOTAL WASTE
.., WFieldlosses:2% M Retail waste: 1%
, W Processing losses: 7% B Consumer waste: 10% @

- M Fruit to be displayed in ‘hammocks’ to protect it on shelves
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Get Quotations v

My Alibaba v

Sign In | Join Free

Alibaba.com®

Global Cade terts here™ What are you looking for...

Home > All Categories

Products by Category

Auto &

% Agriculture & Food

’_J Electronics

Fia.

A\
>

Home, Lights & a
Construction Hoo

Source : Alibaba.com

Apparel, Textiles &
Accessories

Electrical Equipment,
Components &
Telecoms

Machinery, Industrial
Parts & Tools

Transportation

Lé% Gifts, Sports & Toys

§ Raw & Processed
"~ Materials

B o @

Bags, Shoes &
Accessories

Health & Beauty

Packaging,
Advertising & Office
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I Internet companies

Selected, 2013 Market Average
Total value of Active  Spending per value* spending per
transactions, $bn users, m second, $ per user, $ user, $

Aliba bat

(United States)
TIDES B
(China) e {120,000
.............................................. BY payment
ALIPAY transactions
AT PEAK
GRO kUten 16 PROCESSED
(JaPaﬂ) 175 ooo PER SECOND
ord,ers BY ALIBABA
Sources: Company and press reports; w o
The Economist estimates ‘-

Source : http://cdn.static-economist.com/sites/default/files/20140920 GDC111.png
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Facebook.com/tanavichc
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089.009.0009



