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T In 2018, the global recorded music market grew

GI_OBAL by 9.7%. It is the fourth consecutive year of global
M5 ﬁ growth and the highest rate of growth since IFPI
' gw

began tracking the market in 1997
REPORT

?; Global recorded music revenues totalled
% B»e US$19.1 billion in 2018, a 9.7% increase on
peereereas. 2017 and a faster rate of growth than the

previous year (+7.4%)

Global Recorded Music Industry Revenues 2001-2018 (US$ Billions)
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Global Recorded Music Top Ten Music Markets 2018
Revenues by Segment 2018
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Global recorded music revenues totalled

US$19.1 billion in 2018, a 9.7% increase on
2017 and a faster rate of growth than the
previous year (+7.4%)
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Introduction to Music Business Roles of Record Label

Record labels provide artists with unique, unmatched support

Marketing & Digital Sync & Partnership Global Distribution
Marketing & digital Sync and partnership Glabal distribution

teams facilitate teams work with the artist teams deliver, manage
multimedia campaigns  to agree partnerships and track the
that grow the artist's  with like-minded brands distribution of the
presence online that reflect theirimage  artist's music both to
and offline. and connect with fans. physical and digital.

_ﬁ_
i ——

Creative Teams Press & Publicity Global Reach

A&R 5ign5 an art|5t toa Creative teams help Press and publicity International teams help
record label, which the artist develop their teams secure media accelerate the artist’s
provides creative and visual identity and coverage, radio and profile by bringing the
commercial expertise, as  collaborate on things TV appearances. artist’s music to new
wellas financial support,  like album artwork and territories, growing their
to support the artist’s music videos. global fanbase.

music creation.
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Introduction to Music Business Business Model Canvas

key activities value customer
proposition relationships

Y customer

\ segments

\
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cost revenue
structure key streams

resources channels



